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KYPIA 2HMEIA

Avaluon Stadiktuakng ¢rnung Ko aftoAdynong tng EAAadag (lovAlog 2025 — ZentéupBplog 2025)
Mo tnv nepiodo (lovAlog 2025 — ZemteépPplog 2025), n avaluon Twv SeSopéVwy TTou cUAAEXBNKav aro To Stadiktuo katl ta Méoa Kowvwvikng Alktuwaong, avadelkvUeL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢nun tng EAAASAG kot Tnv aloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  H &&EAEn e Sradiktuakng prnpng tng xwpag pe Baon tov deiktn NSI (Net Sentiment Index)

*  NOyw KUpiwe GUCIKWV KoL KOULPLKWV PALVOUEVWY, OTIWG OL TIUPKAYLEG, OL OELOMOL, N Stakomn Twv dpopoloyiwv Twv Aolwv Adyw Kakokalplag Kal ot
TIANUUUPEC otnv KepaAovid kal Tn ZakuvBo, mapatnpeitot onpavtikn kKapyn otn dtadiktvakn ¢pripn tng xwpoag to Q3.

* Qg ek TouTOU N EAAGda kat n ABrRva katéAapav, oto tpito TPipunvo, tig teAeutaisg O€oeig e Net Sentiment Index (NSI) — €vav Seiktn mou
XpnolpomnoLeital kuplwg otnv avaAuon dedopévwy oto SLadikTuo Kal HECA KOWVWVLKNAG SIKTUWGNG YLOL VA QTTOTUTIWOEL TO «LoolUYLO» BETIKWVY Kol
0pPVNTLKWV OXOALWV yUPpwW armo evav tpooplopd — 15 kat 16 avtiotowya, £vavtl 59 tn¢ Kpoatiag, 37 tng MoptoyaAiag, 36 tng Italiag kat 20 tng lomaviag.
Yruipée opwe afloonueiwtn avakapyn tov ZeNTEUPpPLo, SnAadn Le tnv AREN Twv EVvTovwv Kalplkwv ¢awvopévwy otn xwea, pe to NSI tng ABrnvag va
avakaumntel oto 37 kot tn¢ EAAadag oto 34, oplakd xapunAotepa amo tnv Italia (40), optakd upnAdtepa amnod lomavia (31), kat vPnAotepa amnod
MNoptoyaAia (18). Tnv uPnAotepn Babuoioyia tov ZemtépuPplo €Aafe n Kpoartia (62).

*  To MEPLEXOUEVO TWV SLASIKTUAKWV CUINTACEWV

*  Ououlntioelc oto Sladiktuo yla Tov oAtopno kuplapxnoav pe 33.089 avadopeg, evioxvovtag tn BTk elkova tng EAAadag kat onpetwvovtag upnio
okop otov Asiktn NSI (86).

* H ¢$hogevia (85) kat n yaotpovouia (77) akodouBnoav wg mnyEg Betikwy Lotoplwy pe uPnAéc Babuoloyiec.

*  Itig OeTikéG LoTOpPieg mepAapBavovtal adnynoEL; TTOU aVASELKVUOUV EUBANMATIKA a§loOEata Kal TOTILKEG EMMELPLEG otnVv EAAGSa. ELSL1KOTEPQ, OL
Sladiktuakeg adnynoelg avedeléav tnv eniokePn otnv AKpOmoAn og cuvduaopo pe Tn {wvtavia Tng MOANG, T LOVAOTH PN TwV METEWPWV, TN GUOCLKNA
opopdLa ¢ Aotumalaiag kot tng Kebaloviag. Epmelpieg OMwe N CUPUETOXN 0T cuykKoudn eALag otnv Mehomdvvnoo, n owvoyeuoia otn Zavtopivn, n
nefonopia oto Qapayyt PouBa tng Kpntng, n mapatipnon BaAdcolwy xeAwvwv otn Zakuvoo Kal n CUPUETOXN o€ EBEAOVTIKA TpOYPAUHATA TTApAAANAQ
LE TLC SLAKOTIEC, evioyuoav TNV EAKUOTIKOTNTA TNS EAAGSOC yia TaESLWTEG TTOU avalnToUV TOTILKEG EUTTELPLEG KOl CUVOEDT UE TOUC KOTOLKOUG.

* O SLadIKTUaKEG oLINTAOELG IOV eMNpPealouv apvnTika t ¢Run tng EAAadag eotialouv Kupiwg oto meptBaAAov kat ta Guotka patvopeva, Ue
OUYKPLTLKA UKPOTEPO OYKo avadopwv (10.633) aAAad pe to xapnAotepo okop NSI (55). e autég Tig oulntrnoslg nepthapfavovrtot BEpata Onwg ot
TIUPKayLEG otnv Kpntn kot tnv NeAomovvnoo, oL KaUOWVEC TTou 08rynoav oTto KAELOLHO TG AKPOTIOANG, oL SLtakomeg Spopoloyiwv mAoiwv Aoyw avépwy
KaBw¢ Kal ol TANUUUPEC og ZakuvBo kat KepaAovid. EmumA£ov, evtaoelg HeTall |opanAlvwv TOUPLOTWY KOl VTOTILWY EMNPEACOV TIEPALTEPW TO APVNTLKO
KALLQ, KpATWVTOG TNV MPOCOXA OTPOUMEVN Ot {NTRHaTa aodAAelag Kat tepLBaAlovtoc.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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KYPIA 2HMEIA

Avaluon Stadiktuakng ¢rnung Ko aftoAdynong tng EAAadag (lovAlog 2025 — ZentéupBplog 2025)

Mo tnv nepiodo (lovAlog 2025 — ZemteépPplog 2025), n avaluon Twv SeSopéVwy TTou cUAAEXBNKav aro To Stadiktuo katl ta Méoa Kowvwvikng Alktuwaong, avadelkvUeL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢nun tng EAAASAG kot Tnv aloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  JUpdwva Ue TG KUALOUEVEC €peuveg TCl Research, ot KALMOTIKEG Kot TTEPLBAAAOVTIKEG TTPOKANOELS CUYKATAAEYOVTaL OTa KUPLOTEPA {NTAHOTA TTOU
ennpealouv apvNTKA TN oUVOALKA AN TG XWPOE, UTIOYPAUI{ovTag TNV avayKn yLo EMeEVOUOELS - KUPLwG SNUOOLEC, AAAQ KoL LOLWTIKEC -O€
OVOEKTIKOTEPEG UTTOSOUEC KOl OE HOVWOELG, KABWCE Kal yla KAAUY N aUENUEVWV EVEPYELOKWY ATIOTHOEWV.

* H agloAdynon tng epumelpiag

*  To eninedo kavomnoinong yta tnv EAAada mapépeve moAv uPnAo (9,1) ko uPpnAdotepo anod tn Badpoloyia tng Eupwnng cuvoAlka (8,7). 2 oxéon Me
TG AVTaywVIoTPLEG XWPES, N EAAGSa dtatipnoe tnv uPnAdtepn Badpoloyia epmnepiag (9,1) Evavil Kpoatiag (9,0), Moptoyaliag (8,8), ItaAiag (8,8) kat
lomaviag(8,7). ZuvoAika, Ta anoteAéopata avadelkviouV T SLEBvh avTaywvioTIKOTNTA TNG TOUPLOTIKNAC eUnelpiag otnv EAAada.

* O aplOuog Twv Kptikwv avfndnke otabepa ayyilovtag oxedov tig 319.000 KPLTLKEC CUVOALKA TO TPLTo Tpipnvo. Ot pnviaieg Babuoloyieg mapepevav
otaBepeg petaL 9,0-9,1, avrikatomntpilovtog otabepn LKAvomolnon, akOpUn Kal Katd tTnv Kopudwaon tng neptodou (Q3).

* To eninedo kavomnoinong napépeive vPnAo o€ oAGKANnpPN tn XwWpa, Kabwg eivat ico | peyaAutepo anod 9,0 otnv nMAsovotnta twv NepidpepeLwv.

*  Ewdwkotepa n katatagn tTwv Nepipepetwv £xel wg e€NG: Autiky Makedovia (9,6), Autikr) EAAGda (9,4), Osooalia (9,4), Attikn (9,2), Hrewpog (9,2), Itepea
EAAada (9,1), Kukhadec (9,1), MeAomovvnooc (9,1), I6via Nnowa (9,1), Kevtpikn Makedovia (9,1), Awdeskavnoa (9,0), AvatoAikn Makedovia kat ©Opakn
(9,0), Kpntn (8,9), Bopeto Awyaio (8,8).

*  HuynAn ikavomoinon Twv ENLOKENTWV Ao AlyOTEPO TOUPLOTIKA OVANTUYUEVEG MepLdEpeleg omwc n Autiky Makedovia kat n Autikr) EAAGda
avadEIKVUEL TIC SUVOTOTNTEC TTIOU UTIAPXOUV YLO ETLEKTAON TNG TOUPLOTIKAG SpacTNPLOTNTOC OE TIEPLOCOTEPEG TIEPLOXEG TNG XWPOLG.

*  H katayeypappévn VP NAR LKOVOTIOLNON TWV EMLOKENMTWVY KOL OE WPLLOUG TOUPLOTIKOUG TTPOOPLOMOUG, OTtwG N ATTLKN, ot KukAAadeg, n Kevtpikn
Makedovia kat ta lovia NnoLd, TEKHNPLWVEL TNV LKAVOTNTA TG XWPOG VO OLVTAITOKPIVETAL ME CUVETELA KL a§LoTILoTial OTLG TPOOSOKIES TNG SteBvoug
TOUPLOTIKAG {NTNoNnG TNV uPnAr) ToupLoTikA Nepiodo.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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KYPIA 2ZHMEIA

Avaluon Stadiktuakng ¢rnung Ko aftoAdynong tng EAAadag (lovAlog 2025 — ZentéupBplog 2025)
Mo tnv nepiodo (lovAlog 2025 — ZemteépPplog 2025), n avaluon Twv SeSopéVwy TTou cUAAEXBNKav aro To Stadiktuo katl ta Méoa Kowvwvikng Alktuwaong, avadelkvUeL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢nun tng EAAASAG kot Tnv aloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  Hrtouplotiki eunelpia ava Nepidpépela

*  MoAwopog: H Osooalia kat n Autik EAAada (kat ot SUo pe 9,5) onueiwoav tnv uPnAotepn wavormoinon, akoAouBoUpeveg amo tig KukAadeg (9,4) kat
Vv Nelomovvnoo (9,2), avadeikvuovtag tnv tkavotnta tng EAAadag va dtatnpet {wvtaveg TNV KAnpovouLd Kat tTnv mopadoon.

*  Eunepia otn Oalaocoa: H Mehondvvnoocg kot n ‘Hielpog (9,4) mpoocdepav T KAAUTEPEG EUMELPLEG, EVw To Bopelo Awyaio (8,2) uotépnoe og auth T
S1a0Taon TNG TOUPLOTIKNG EUMELPLACG.

* Taotpovopia: H Autikr) EAAada (9,3), ta lovia Nnowa kat n Kpntn (9,2) Bp€bnkav otnv kKopudn TG yaoTPOVOULKNG Lkavomoinonc. H Autikiy Makedovia
Eexwploe pe 9,6, oV KAl LE TIEPLOPLOUEVO OYKO 0ELOAOYHOEWV.

*  @uofevia: H Autikn EAAASa, n Osooalia kat n Attikn (0Aeg 9,5) emuBeBaiwoav tn Suvaun tng EAAadag otnv e€umnpétnon, evw ta lovia Nnowa (9,6)
netuyav tnv uPnAotepn Babuoioyia. To Bopelo Awyaio (8,5) BeAtiwOnke eAadppwg, dAAA TTOPEUEIVE KATW OO TOV LECO OPO.

*  Ixéon Mowdtntag -Tiyung: H Autikr) Makedovia (10,0), n Autiky EAAada (9,3) kat n Zteped EAAASa (9,3) nynOnkav, evw otn AvatoAikn Makedovia kot
Opakn (8,2) untapyouv meplbwpla BeAtiwong.

*  Bwowotnta: H Autikn Makedovia (10,0) kat n Autikry EAAada (9,3) Eexwploav otn BTk otaon anévavtl ota Blwotpa taidia, pe tnv Hrepo (9,1) va
akoAouBel. AvtiBeta, n @sooalia (7,3), n Kpntn (7,7) kaw n Ztepea EANada (7,9) deixvouv neploplopévn mpoodo.

*  Yyiewn: H Autikr) EAAGSa (9,3), To Bopelo Awyaio (8,7) kat n Kevtpikr) Makedovia (8,7) onueiwoav tic uPpnAotepeg emibooelg. Ta lovia Nnowa (7,1) kot n
Yteped EANGSa (7,3) unoanédwoayv mBavov Aoyw EMOXLKAG Ttieonc.

*  AéileL va onuewwBel 0tL n BlwoudtnTa Kat N vyLlewn Kataypadgouv tn peyaAUtepn Stakupavon petal twv Nepidpepewwv. H evioxuon tou aplBpou
TWV ETUXELPNOEWV UE TEPLBAANOVTLKI) TILOTOTIOLNON CUVLOTA KPLoLo Bripa yia T SLapopdwaon oG o umelBuvng Kot BLWOLUNG TOUPLOTLKNG EUTIELPLOG
o€ €0VIKO eminedo, LKAV va TIPOOEAKUOEL TIG VEOTEPEC KL TIEPLOCOTEPO EVALCONTOMOLNUEVEG YEVLEG TALOLWTWV. ISLaitepn onpoaoia €xeL to {NTNUO TNG
nieplBaANOVTIKAG TiLoTomoinong twv Eevodoxeiwv, kabwg n EAANASO CUYKATAAEYETAL ONUEPA OTLG XWPEC LE TO XOUNAOTEPO TTOCOOTO TILOTOTOLNUEVWY
HOVAOwV O€ OXEOoN E TOUG BAOLKOUC aVTOYWVLOTEC TNG (mtnyn: https://insete.gr/bi/hotel-sustainability-indicators-gr/ ).

Period of analysis: July 1st, 2025 - September 30th, 2025.
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KYPIA 2ZHMEIA

Avaluon Stadiktuakng priung Ko agtoAdynong tng EAAadag (lovAtog 2025 — Zentéppprog 2025)

Mo tnv nepiodo (lovAlog 2025 — ZemteépPplog 2025), n avaluon Twv SeSopéVwy TTou cUAAEXBNKav aro To Stadiktuo katl ta Méoa Kowvwvikng Alktuwaong, avadelkvUeL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢nun tng EAAASAG kot Tnv aloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  A&loAGynon tng EUMELplag ava ayopa

To top-5 Twv ayopwv -ou cuveloédpepe 0 53,1% TwWV TOUPLOTIKWY £008wV T0 2024 Kol T 52,3% KATA TO MPWTO OKTAKNVO Tou 2025 — ag§loAdynos tnv
eunepia otnv EAAGda pe Wbraitepa vPnAég Badpoloyieg: Hvwpéveg NoAteieg 9,4, Hvwpévo BaaiAelo 9,0, MNeppavia 8,7, NiAAia 8,5 kat ItaAia 8,4.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

*  While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

* From July 2025 to September 2025, Greece was mentioned 335.3k in social
conversations in relation to travel, generating 8.5M engagements, shared by 81.9K
unique authors from 200+ countries.

M Social Networks

B Online News

M Blogs / Forums
Magazine / Newspaper

TV/Radio

Greece Reputation Tracker | 8 Note: For a full list of sources, please see appendix A
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Key Sentiment Trends

SUMMARY FOR Q3 2025

* In Q3 2025, Greece’s Net Sentiment Index fell sharply to 15, placing it last among benchmarked destinations, while Athens trailed slightly higher at
16. The quarter was defined by instability, with sentiment dropping in response to extreme weather events, travel disruptions, and social tensions.

* Despite a difficult quarter, Greece’s cultural narrative remained its strongest reputational asset, capturing the highest share of online attention
while achieving a sentiment score of 86. Online stories celebrating cultural sites and authentic local identity continue to shape Greece’s image as a
destination rich in meaning and atmosphere. Hospitality also retained strong emotional appeal, reflecting continued appreciation for service quality
and warm local interactions, although it represented a smaller share of discussions. Gastronomy also contributed strongly to positive sentiment
online, reaching a score of 77, as travellers talked fondly about regional cuisine, local ingredients, coastal dining and wine tasting experiences. In
contrast, environmental topics reflected growing concerns, with lower sentiment linked to persistent reports of wildfires, heatwaves, and severe
storms affecting residential communities and travel conditions.

» Specifically, online narratives spotlighted the Acropolis, Meteora’s monasteries, Astypalaia’s tranquil charm, and Kefalonia’s striking turquoise
bays. Immersive experiences such as olive picking in the Peloponnese, hiking through Crete’s Rouvas Gorge, sea turtle spotting in Zakynthos, and
volunteering with local animals reinforced the destination’s appeal for travellers seeking authenticity and connection.

* Yet these positive stories were partly overshadowed by crisis-driven coverage, including wildfires across Crete and the Peloponnese, extreme heat
forcing the closure of the Acropolis, ferry disruptions caused by 88 km/h winds, and flooding in Zakynthos and Kefalonia. These climate related
incidents caused evacuations, fatalities, and major transport delays. Additional unrest surrounding clashes between Israeli tourists and
locals further shaped negative sentiment, keeping attention fixed on safety and climate concerns.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

Similarly to last quarter, culture continued to shape Greece’s online reputation, attracting the highest attention with over 33,000 mentions - well ahead of other themes — and
maintaining a strong sentiment score of 86. Hospitality ranked second in sentiment at 85, reflecting consistent appreciation for the country’s service quality, though it remained
the least discussed topic overall. Gastronomy sustained positive attention with a sentiment of 77, supported by lively interest in island dining, local ingredients, and wine-tasting
experiences. Meanwhile, environment-related discussions remained the most polarized, reaching a net sentiment score of 55 amid ongoing climate issues.

Volume of Social Conversations Net Sentiment Index

Culture Culture
Gastronomy Hospitality
Environment Gastronomy

Hospitality 1.143 Environment

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Greece captivated travellers with its mix of coastal beauty and cultural richness. Athens blended ancient grandeur with vibrant local life, where historic sites and late-night gyros
in Omonia showcased the city’s rhythm. Across the islands, Santorini stood out for infinity pools, while Skiathos and Astypalaia reflected the unhurried charm of traditional
island life. Crete’s Rouvas Gorge showcased Greece’s natural charm through rugged hiking paths. Experiences such as cliff jumping in Ammoudi Bay, sea turtle spotting in
Zakynthos or olive picking in the Peloponnese highlighted a connection that keeps visitors returning year after year.

Examples of reputation drivers

Greece ranks among the top choices for Canadian travellers in 2025, attracting
those seeking sun, flavour, and cultural depth within Europe.

Greece keeps travellers coming back for its warm hospitality, turquoise waters, and
laid-back rhythm, a timeless destination that inspires the eye to keep exploring.

Athens is a city where history and culture are ever-present, from the Acropolis and
ancient landmarks, to lively neighbourhoods that reflect its enduring legacy.

Experiencing Athen’s everyday local life, from metro rides to the best late-night
gyros in Omonia.

Santorini’s cliffside pools offer a touch of luxury with sweeping caldera views,
where infinity edges blend seamlessly into the Aegean horizon.

Skiathos captures the serene rhythm of Greek summer in whitewashed villages,
with days that drift between sailing, swimming, and seaside dining.

Astypalaia charms visitors with its whitewashed Chora, and tranquil beaches,
offering a blend of traditional island life and peaceful evenings by the sea.

Myrtos Beach in Kefalonia stuns visitors with its neon-blue waters, offering a raw,
unspoiled experience along the lonian coast and breathtaking views.

Period of analysis: July 1st, 2025 - September 30th, 2025.

Ammoudi Bay rewards those who brave its 300 steps with crystal-clear waters
perfect for swimming and cliff jumping.

Santorini offers thrilling water sports, from snorkelling and diving around volcanic
reefs to windsurfing along its breezy Aegean shores.

Boat tours in Zakynthos offer the chance to spot sea turtles gliding through
turquoise waters, a highlight that turns a beautiful trip into an unforgettable one.

The Rouvas Gorge in Crete offers a challenging hike through wild landscapes,
revealing the island’s raw natural beauty and appeal for outdoor adventurers.

Volunteering in Greece offers travellers the chance to care for local animals while
enjoying sun, sea, and island life.

Explore Meteora’s ancient monasteries, where visitors can hike scenic trails and
discover one of Greece’s most awe-inspiring UNESCO World Heritage sites.

Wine trails leading that are leading from Fira to Oia, where wineries like Santo,
Karamolegos, and Venetsanos serve crisp Assyrtiko and Vinsanto with sweeping
caldera views and traditional island flavors.

Visitors can join the annual olive-harvest in the Peloponnese or Crete and help pick
olives and pressing fresh oil, connecting them to Greece’s rural traditions.

Greece Reputation Tracker | 12

Note: For a full list of sources, please see appendix A
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Period of analysis: July 1st, 2025 - September 30th, 2025.
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

In Q3 negative narratives focused on extreme weather and climate related destruction as well as rising political tensions. Wildfires across multiple regions forced evacuations and
caused fatalities amid 44°C heat, with foreign offices warning travellers of continued fire risks. Powerful winds and storms in early August disrupted ferries to Mykonos and
Paros, leaving thousands stranded and two tourists dead. Flooding in Zakynthos and Kefalonia brought further travel chaos. Pro-Palestinian protests on Syros and clashes
between Israeli tourists and locals added to instability.

Examples of reputation drivers

*  From late July to mid-August, Greece battled widespread wildfires across Attica, the Peloponnese, Corinth, and Crete, prompting mass evacuations, home losses, and
multiple fatalities amid 44°C heat and strong winds.

*  Multiple European Foreign Offices warns that fire risk remains high across Greece, urging travellers to stay informed and follow local safety alerts.
*  Extreme heat above 40°C forced the Acropolis in Athens to close midday due to health risks.

*  Early August powerful winds reaching 88 km/h disrupted travel across Greece, halting ferry routes to Mykonos and Paros and stranding thousands of tourists, while two
Vietnamese visitors died off Milos after being swept away by violent storms.

* End of September, severe storms struck western Greece and the lonian Islands, particularly Zakynthos and Kefalonia, bringing heavy rainfall, flooding, and winds that
disrupted flights, closed key roads, and left hundreds of tourists stranded amid widespread travel chaos.

* Several violent and politically charged clashed ad attacks occurred involving Israeli tourists and local residents sympathetic to Palestine.
*  Pro-Palestinian protests on Syros blocked Israeli cruise passengers from disembarking, forcing a reroute to Cyprus and sparking diplomatic talks.
* In Rhodes, residents demanded the expulsion of newly arrived Israeli tourists amid rising local tensions.

* A two-month-old Finnish baby died in a hotel in Crete after reportedly being crushed between his sleeping parents, prompting a police investigation into possible neglect
during their vacation.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.

MM ’I‘( :I £ T oU! arossmon = EEMA oy S
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/07/2025 to 30/09/2025) (01/07/2025 to 30/09/2025)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 195,570 6,676,295
based on the largest Hospitality Datasets available.

Restaurants 123,438 11,006,753

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

; ) . . . . Total Sample 319,008 17,683,048
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
N The current report analyses the third quarter of 2025 ranging from July 15 Note: The benchmark is composed of several representative European destinations.

2025, to September 30t", 2025.

-~
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Key Visitor Experience Trends

SUMMARY FOR Q3 2025

Overall National Performance

Greece maintained a strong national rating of 9.1 across more than 319k reviews, outperforming both the European average (8.7) and benchmark destinations
such as Portugal (8.8), Italy (8.8), and Spain (8.7). Only Croatia (9.0) came close to matching Greece’s overall performance in ratings. Athens ranked ahead of all
benchmark countries in Q3 while also leading nationally at 9.2.

Performance was driven by Culture (9.2) and Food & Beverage (9.1), while Sea (8.9) trailed slightly behind. Service remained a key differentiator, with Personnel
(9.4) emerging as the highest sentiment dimension, followed by Value for Money (8.8). Conversely, Hygiene (7.9) continued to register as weaker aspects.

Monthly national ratings remained consistently high between 9.0-9.1, despite strong seasonal fluctuations in review volume, which peaked during July—August.

Regional Highlights

Culture: Thessaly and West Greece (both 9.5) led cultural satisfaction, followed by the Cyclades (9.4) and Peloponnese (9.2), highlighting Greece’s balance of
heritage and living traditions.

Sea: Peloponnese and Epirus (9.4) offered the best coastal experiences, while North Aegean (8.2) lagged.

Food & Beverage: West Greece (9.3), the lonian Islands and Crete (9.2) topped culinary satisfaction. West Macedonia excelled (9.6) though based on limited volume.
Personnel: West Greece, Thessaly, and Attica (all 9.5) reinforced Greece’s service strength, while the lonian Islands achieved the highest score (9.6). North Aegean
(8.5) improved slightly but stayed below average.

Value for Money: West Macedonia (10.0) and West Greece (9.3) and Central Greece (9.3) led; East Macedonia and Thrace shows the largest gap (8.2).
Sustainability: West Macedonia (10.0) and West Greece (9.3) stood out for sustainable travel sentiment, with Epirus (9.1) closely following. Thessaly (7.3), Crete
(7.7) and Central Greece (7.9) reflect limited progress.

Hygiene: West Greece (9.3), North Aegean (8.7), and Central Macedonia (8.7) scored highest. The lonian Islands (7.1) and Central Greece (7.3) underperformed,
reflecting seasonal strain.

Market Affinity

By market, the United States (9.4) remained Greece’s most satisfied visitor base, reflecting consistently high perceptions of service and overall value. Domestic
travellers rated experiences comparatively lower (8.5 national), suggesting a potential satisfaction gap between international and Greek visitors.

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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Average Rating Q3 2025

Overall Experience Reputation e
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Overall Rating

Country
Benchmark Greece
9.1
Croatia
9.0
Portugal
8.8 Rating per Market
Italy
8.8
Overall Ratin . .
& Market Rating Review Volume
Europe
8.7 United States 9.4 5,185
United Kingdom 9.0 6,505
Germany 8.7 2,574
France 8.5 3,459
Italy 8.4 4,645
Greece 8.5 1,308
Culture Food & Beverage Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 319,872
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece \ _~ Attica
9.1 o&— 9.2
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.7 Market Rating Review Volume
”
R United States 9.4 3,346
B Greece M Attica Australia 9.3 1,029
United Kingdom 9.3 1,508
Canada 9.2 974
France 8.2 851
Greece 8.5 143

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 63,759
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating Sentiment Scores
--a Overall Rating
Greece ~
9.1 N\ Central Greece
Jd &——~
/
, 9.1

/ \‘

/ \

! I
|

S | Rating per Market
Overall Rating ,
Europe
8.7
. Note: Data on reviews per market was not sufficient for
S~ -~ analysis.
B Greece M Central Greece
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 2,981 enough base in terms of mentions.
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating Sentiment Scores

--a Overall Rating
Greece ~ .
\ ~ Central Macedonia
91 e—~
4 9.1
’
\

/ \

! \

! I

|
o ,' Rating per Market
Overall Rating ,
Europe
8.7 Market Rating Review Volume
S o -

=== Bulgaria 9.4 133
B Greece M Central Macedonia United Kingdom 9.2 260
Romania 9.1 226
Germany 9.0 215
Turkey 8.6 144
Greece 8.6 171

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 39,229
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating . Oversll Rating Sentiment Scores
Greece \ =~ Crete
o
9.1 y 3.9
’
/ \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
~ -
S===- United States 9.4 226
B Greece m Crete United Kingdom 8.8 890
France 8.4 1,180
Italy 8.3 1,254
Germany 8.2 469
Greece 7.7 278

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 65,596
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating Sentiment Scores
-—o Overall Rating
Greece ~
9.1 AN Cyclades
) ’ 9.1
/
/ \‘
/ \
! I
|
o | Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
~o -
—-——— Australia 9.5 344
W Greece ® Cyclades United States 9.2 985
United Kingdom 9.2 787
France 8.9 518
Italy 8.8 903
Greece 9.2 144
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 28,236
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Sentiment Scores
-— Overall Rating
Greece ~
9.1 N\ Dodecanese
' ’ 9.0
/
\

/ \

! \

! I

1
S | Rating per Market
Overall Rating ,
Europe
8.7 Market Rating Review Volume
™ - -7 . .

_——- United Kingdom 8.9 1,529
B Greece M Dodecanese Germany 8.9 654
The Netherlands 8.7 399
France 8.6 368
Italy 8.3 614
Greece 8.8 145

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 48,755
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodonia Sentiment Scores
Greece N\ =~ and Thrace

91 e—~ 9.0

, Rating per Market
Overall Rating

Europe
8.7

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M East Macedonia and Thrace

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 6,683
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating . Overall Rating Sentiment Scores
Greece \ =~ Epirus
91 e~ 9.2
’
/ \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
-~
TN -7 Canada 9.9 30
B Greece M Epirus Australia 9.9 84
France 9.8 30
United States 9.8 51
United Kingdom 9.1 49
Greece 8.7 46

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 3,752
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Overall Rating Overall Rating Sentiment Scores

Grgeelce \ N lonian Islands
o———7
. ’ 9.1
’
\
/ \
! \
! I
|
S | Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
™ - -7 . .
-——— United Kingdom 9.0 1,129
W Greece M lonian Islands The Netherlands 8.7 215
Italy 8.4 656
Germany 8.4 225
France 8.3 212
Greece 8.7 155

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 33,022

MIPOrPAMMA

MM T(:l € T ou! arosomon = EXMA oo
Greece Reputation Tracker | 32 Note: For a full list of sources, please see appendix B 1Y/ Rescarch - s Eupumanns tewon ey ANTATQNIZTIKOTHTA



https://tci-research.com/travelsat/
https://tci-research.com/

North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating

Greece --~_ Overall Rating
9.1 AN North Aegean
’ // 8.8
\
II k
| 1
I
! I
! !

Overall Rating
Europe

8.7

B Greece M North Aegean

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 4,140

Sentiment Scores

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large
enough base in terms of mentions.

Greece Reputation Tracker | 33

Note: For a full list of sources, please see appendix B

MM @
()7 Rescarch

Rating per Market

Note: Data on reviews per market was not sufficient for
analysis.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating . Overall Rating Sentiment Scores
Greece \ N Peloponnese
91 e~ 9.1
’
\
/ \
/ \
|
| | _
S , Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
~ - - .
STm—-—- United States 9.7 36
B Greece M Peloponnese Spain 8.8 17
United Kingdom 8.8 47
Italy 8.8 63
France 8.7 58
Greece 8.6 85

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 11,310
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Thessaly
91 e 9.4
’
/ \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.7 . .
Market Rating Review Volume
-~
R e Poland 9.4 63
B Greece M Thessaly Germany 9.1 102
France 9.0 87
United Kingdom 8.7 237
Italy 8.3 249
Greece 8.5 53

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 8,512
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Overall Rating

Greece - Overall Rating
9.1 .\ West Greece
’ ,/ 9.4
\
II \
; \
" 1
\ |
]

Overall Rating
Europe

8.7

M Greece M West Greece

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 3,212

Sentiment Scores

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large
enough base in terms of mentions.
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Note: For a full list of sources, please see appendix B

()7 Rescarch

Rating per Market
Market Rating Review Volume
United States 9.5 30
Italy 9.0 32

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating _ Sentiment Scores
Greece -~ Overall Rating
9.1 N\ West Macedonia
g e——
4 9.6
’
/ “
! 1
! |
: 1
\
Overall Rating y Il
Europe
8-7 N\o(\e\‘
<
B Greece B West Macedonia
e 10,0
! a‘o\e/\
S\)‘:""\o
\
a©
'(\'<>‘<>\ev
C)
Food & Beverage GV\‘S\)S

Note: Data presented here stems from numerical ratings. Sub-categories

, . . Note: Data presented here stems from written reviews.
with no score do not have a large enough base in terms of reviews.

Sentiment categories with no score do not have a large

Period of analysis: July 1st, 2025 - September 30th, 2025. Review Count: 500 enough base in terms of mentions.
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()7 Rescarch

Rating per Market

Note: Data on reviews per market was not sufficient for

analysis.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

*  Greece’s Net Sentiment Index fell to 15 in Q3 2025, the lowest among benchmarked destinations, as online discourse was dominated by extreme weather, travel disruptions,
and social unrest. Athens (16) followed a similar trajectory. Despite the downturn, cultural, hospitality, and gastronomy-related narratives continued to anchor Greece’s
overall reputation, preventing a sharper decline in sentiment.

*  Culture remained Greece’s strongest reputational pillar with a sentiment score of 86, followed by Hospitality and Gastronomy (77). Online narratives highlighted regional
cuisine, olive oil and wine experiences, and the continued emotional appeal of Greek service. By contrast, environmental topics—wildfires, floods, and heatwaves—carried the
lowest sentiment, shaping much of the quarter’s negative coverage.

*  Positive Sentiment Drivers: Travel stories centred on heritage and authenticity, with mentions of the Acropolis, Meteora, and Santorini’s caldera, as well as immersive
experiences such as olive picking in the Peloponnese, hiking in Crete, and sea-turtle spotting in Zakynthos. Lesser-known destinations like Astypalaia, Kefalonia,
and Skiathos were praised for tranquillity and natural beauty, sustaining Greece’s emotional resonance amid challenges.

* Negative Sentiment Drivers: Sentiment fell sharply following wildfires in Crete, Attica, and the Peloponnese, 88 km/h winds disrupting ferry routes, and flooding in Zakynthos
and Kefalonia. These incidents caused evacuations, travel chaos, and fatalities. Additional strain came from pro-Palestinian protests and clashes involving Israeli visitors,
reinforcing perceptions of instability and climate risk.

*  Despite volatile sentiment, Greece sustained a high visitor rating of 9.1, surpassing both the European average of 8.7 and competing benchmark destinations including Croatia
(9.0), Portugal (8.8), Italy (8.8) and Spain (8.7). Athens further outperformed with an average rating of 9.2, leading all benchmarked destinations in Q3 2025. Monthly national
ratings remained stable between 9.0-9.1, reflecting strong satisfaction even as review volumes peaked during Q3.

*  Experience Categories: Core experiences performed strongly: Culture (9.2) and Food & Beverage (9.1) led, followed by Sea (8.9). Personnel (9.4) remained Greece’s highest-
rated dimension, while Value for Money (8.8) held steady. Sustainability (8.1) and Hygiene (7.9) remained weaker, reflecting seasonal pressure and uneven regional
performance.

*  Regional & Market Insights: Thessaly (9.4) and West Greece (9.4) led overall satisfaction; Crete (8.9) and the North Aegean (8.8) trailed. By market, the United States (9.4) was
most positive, while Germany (8.7), France (8.5), and Italy (8.4) rated lower. Domestic travellers remained least satisfied (8.5).

Period of analysis: July 1st, 2025 - September 30th, 2025.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine Press Releases
*  Travel magazine Substack
e Lifestyle magazine, etc. Twitch

Greece Reputation Tracker | 41

MM i@
€)Y/ Rescarch

Me mn cuyxpnparodornon gEII‘IA
¢ Evpwraikng Evwong ' 17

NPOrPAMMA 2021 - 2027

ANTATFONIZTIKOTHTA



https://tci-research.com/travelsat/
https://tci-research.com/

Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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