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KYPIA 2HMEIA

AvalAuon Stadiktuakng ¢priung Kot aftoAdynong tng EAAadag (Okt. 2025 — Map. 2026)
M To oUVOAO TNG XELUEPLVAG 00V (OKTWwRPLOG 2025 — MapTiog 2026), N avaluon Twv Se8ouEVWY TTou CUAAEXBNKav armo To Stadiktuo kat ta Méoa Kowvwvikng Alktuwaong,
avadelkVUEL T KUPLO ONUELA OXETKA PE TNV Stadiktuakn ¢nun tTng EAAASOG kot TNV a§LoAOyNnon TG TOUPLOTLKAG EUTELPLAG.

. sﬁs)\tf,n ™G Stadiktuakng ng tng xwpog e Baon tov deiktn NSI (Net Sentiment Index)
E§etalovtag tn Xelpepviy 00V cUVOALKA Kot e Baon tov Seiktn NSI, n EAAGda (56) katatacostat otnv tpitn 0éon peta tnv Kpoatia (73) kaw tnv
Noptoyalia (67). Emeton tng EAAGSag n ItaAia (44) kat otnv tedevtaia O€on katataooeton n lonavia (41).

*  Metagl Oktwppiou 2025 kat Maptiou 2026, o deiktng NSI EAAadag napouciaocs BeAtiwon (avepyopevoc amo 55 tov OktwPplo og 65 tov No£uPpLo Kat o
63 Tov AskEUPPLO) N OTIOLA AVAKOTINKE ATIO TO TMPOBANA TTOU TTOPOUCLACTNKE e Tov €Aeyxo Tou FIR Tov lavoudplo (44 ) tov lavoudplo. Tov DePpoudpto (55)
Kol Tov Maptio (52) apxloe K VEOU va OVOKALUTTTTEL.

*  JuvoAlkad, n $ApN TNG XWPOG TTOPERELVE oTalOEp AAAQ KT, UTIOOTNPL{OMEVN aTtO OETIKEG CUINTAOELG YLO TOV TOALTIONO, AAAQ KOl EMNPEQCHUEVN ATO
€8N OELG OXETIKEG LE TNV YEWTOALTIKN apefardtnta, Tafldiwtikég aAlayeg (Intnpa FIR) Kot KLVNTOMOLROELS (TTX ayPOTIKEC KLVNTOTIOLNOELG, amepyia
Oktwppiou Kok).

* 0 &sgiktng NSI yia tnv ABnva (67) katéypaye vPnAotepeg emSO0ELS: auénOnke anod 68 Twv OktwppLo os 75 tov AskEUPpLo, otn cuvéxela (podavws Aoyw
Tou npoPAnpatoc otov FIR ABnvwv) petwbnke amotopa os 50 Tov lavouaplo Kat apxloe va avakauntel tov QePfpoudpto (73) katl tov Maptio (62).

* To MEPLEXOUEVO TWV SLASIKTUAKWY CUINTAOEWV

* O MOALTLIONOG CUVEXLOE VAL ATOTEAEL TO BAOLKO OTOLXELO TNG SLASIKTUAKAG €lKOVaG TG EAAadag, Snuiovpywvtag mavw amo 73 XA, avadpopEg Kat
gmituyxavovtog tnv uPnAotepn Babuoloyia cuvatcbnipatoc (90). H yaotpovouia (87) cuveéBale emiong ONUOVTIKA, OVTOVOKAWVTAC TO SLOPKEC evOLadEpPOV
yla tnv torikn kouliva, evw n plofevia (88) evioxuoe tigc BeTikEC avTIANPELC yLa TNV TToloTnTa €uMnPETNONC. AvtiBeta, ol culnTrOELG TToU oXeTi{ovTay E TO
nieptBaiov (77) epdavicav mio Siyacpévo ouvaiobnpua.

*  To Betiko cuvailoBnua evioxUBnke amo oulnNTHOELG TIOU AVESELEQV TNV TIOALTLOTIKA KANPOVOULA KO TLG EMTTELPLEG TNG XAUNANG 0£l0V, OO TNV TEAETH adrC
NG OAvprakng MAoyag kat tn B€a tou MapBevwva xwplg MARON EMOKENMTWY €WC XELLEPLVEC LOTOPLEG TTOU TTAPOUCLACAV HLA TILO ouxn TAEUPA TNG EAAGSQC.
Eunelpieg 0mwge n otiomAola, n melomopia Kol N auBevTIkr yaotpovopia, pall He TNV TTOALTLOTLKNA TIPOBOAN HEOW TTOpAywYwWV Onw To The Odyssey (2026),
UTIOOTAPLEQV TIEPALTEPW TNV EAKUOTIKOTNTA TOU TTPOOPLOOU.

*  Apvntikn enidpaocn eixav ev LEPEL SLASLIKTUAKEG CUINTAOELG TTOU ETUKEVIPWONKOAV OE OVATAPAXES, CUUTIEPIAAUPBAVOUEVWY TWV YEWTIOALTIKWY EVIAOEWV
otnv AvatoAlkl MeooyeELo, TOU KAELGLHATOG EVAEPLOU XWPOU, ATIEPYLWV Kol SLadnNAwoewV (Ty aypotwv) mou ennpeacayv tn dtadikaoia tou Taédlou.

Period of analysis: Oct. 1st, 2025 - March 31st, 2026.
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Me Baon tig a§loAoyriosls o€ TouploTika sites (online travel agents, travel review sites KAm.), ta KUpLa onpeia EXouv we €€AG:

* H a&loAoynon tng epmnepiag
* HEAAGSa Swatipnoe uPnAn péon Badpoloyia (9,2) EemepvwvTtog TOV EVPWTAIKO HECO Opo (8,9) Kal BaoikoUg avtaywVvioTéC onwe N Kpoartia (9,1), n
MoptoyaAia (8,9), n ItaAia (8,9) kat n lomavia (8,8).

* Ta EMUEPOUG CUCTATLKA TNG EUTELPLOLG
* Hanodoon evioxuOnke Kupiwg anod tov moAttiopo (9,3) kat tnv epnepia otnv Oaiaocca (9,2), evw to avBpwrivo duvapiko (9,5) Eexwproe we to
LOXUPOTEPO DETIKO oToLXELD OTLG yparttég afloAoynoelg. H afia twv sumelplwy os oxéon pe to kéotog/ Value for Money (9,0) mapépeLve Loxupo, EVW N
Buwowpotnta (8,6) kat n vylewvn (8,0) uotépnoav eAadpws. Ot aflodoynoelg mapépevav otabepd vPnAég (9,1-9,3) mapd TG EMOXLKES SLOAKUUAVOELG OTOV
OYKO TWV KPLTLKWV.

* Htouplotikn epnepia ava nepipEpeia

*  OuL aloloynoelg katadelkviouv cUVOALKA TTOAU UPNAG eminedo LkAvOmoinonNg EMOKENTWV O OAN Tn Xxwpa, He OAeG TIG MepldEpeleg va datnpolv
BaBuoloyieg avw tou 9,0. H Osooalia (9,6) ko n Autik Makedovia (9,5) Eexwpilouv we oL Kopudaieg EMBAOELG, yeyovog Tou utodnAwvel Ldlaitepa
Betikn eumelpla enokentwy. H Oscoalia €EAafe WSlaitepa vPnAéc afloloynoslg otov moAwtiopo (9,6) kat otnv e€umtnpétnon/ phoevia (9,8). H Autikn
Makedovia Eexwploe yla tnv yootpovopia (9,5) ki emiong yia tnv e€unnpétnon/dloevia (9,5).

* Ot KukAadeg (9,3) kaw n AvatoAiky Makedovia & Opakn (9,3) akoAouBoUv PLe MOAU LOXUPEG EMLEOOELS, eMIBeBaLWVOVTAC TNV EAKUCTIKOTNTO TOCO TWV
VNOLWTIKWV 000 KOl TwV EVOAAOKTIKWY TIEPLPEPELAKWY TIPOOPLOLLWV.

*  NapdAAnAa, n Attukn, katéypoape vPnAn agoAoynon (9,2) mapd tov GUYKPLTIKA UPNAOGTEPO OYKO EMLOKEMTWV, KUPplwG Adyw €vog cuvduaopol
vdnAwv aflodoynoswv otnv epnelpia otn 6alacoa (9,3), otov moAwtiopo (9,3) kat otnv e€unnpetnon / dphoevia (9,5).

*  H OXETIKA HKPN aOKALON HeTaty Twy MNepidepetwy (9,1-9,6) Seixvel OTL n BTk €lKOVA TG EAAGSOG ElVaL EUPEWG KATAVEUNUEVN YEWYPAPLKA KoL SEV
neplopiletal povo otoug napadoolakd SnuodAeic mPoopLopols. To debopuévo autd avadelkvUeL TIG SUVATOTNTEG TTIOU UTIAPXOUV VLA ETEKTOON TNG
TOUPLOTIKAG SpOOTNPLOTNTAC OE TIEPLOCOTEPEG TIEPLOXEC TNG XWPAG KOL OE TIEPLOSOUG EKTOG OLLXMNG.

*  QO0TO00, N LYLEWVN TAPAMUEVEL TPOKANGH GE TPOOPLOMOUG, Ontwc n Attikn (7,8), n Kpntn (7,9), ta Awdekavnoa (7,6), n Hrelpog (7,9) kot n AvatoAikn
Makebdovia Opakn (7,8) kabBwg afloloyeital KATw amno to 6ptlo tou §,0.

* Avtiotoa, ot xapnAotepeg endooelg otn Buworpotnta ot KukAadeg (6,1), tnv Nehonodvvnoo (7,0) kaw ta Iovia Nnowa (7,5) avadeikvuouv thv
avavopevn svalcdnoia Twv TatdLwTwy yL avto To {NTNHa, aAAd Kot TNV aVAyKN YLoL OXETIKEG EMEVOUOELG 0T BLWoLpn avantuén.

Period of analysis: Oct. 1st, 2025 - March 31st, 2026.
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* A&loAoynon tn¢ eumnelpiag ava ayopa
*  Ouenokénteg anod 1 Hvwpéveg MoAteieg (9,4) kal to Hvwpévo BaoiAewo (9,2) katéypaav ta uPpnAotepa enineda LKAVOTOLNONG, EVW EKELVOL ATTO TN
Feppavia (8,8), tnv Itadia (8,5) kat tnv FaAAia (8,5) akoAoluBnoav eAadppws XaUNAOTEPO. ZNHUELWVETAL OTL OL eyXwpPLoL TaftdLwteg (8,9) agloAoyouv Tig
EUMELPLEG XAUNAOTEPA MO TOUG SLEOVELG EMLOKEMTEG OUVOAKA (9,2).

Period of analysis: Oct. 1st, 2025 - March 31st, 2026.
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

*  While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

*  From October 2025 to March 2026, Greece was mentioned 329.9k in social
conversations in relation to travel, generating 5.4M engagements, shared by 90.2K
unique authors from 200+ countries.

M Social Networks
M Blogs / Forums
B Online News
Magazine / Newspaper

TV/Radio

Greece Reputation Tracker | 7 Note: For a full list of sources, please see appendix A
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Key Sentiment Trends

SUMMARY FOR Q4 2025 - Q1 2026

* In Q4 2025 - Q1 2026, Greece recorded a Net Sentiment Index of 56, placing it mid-range among benchmarked destinations, while Athens reached a higher
score of 67. Overall, the country’s reputation remained stable but mixed, supported by strong cultural narratives but tempered by disruption-related coverage
and regional uncertainty.

*  Culture continued to lead Greece’s online image, generating over 73k mentions and achieving the highest sentiment score (90). Gastronomy (87) also
contributed strongly, reflecting continued interest in local cuisine, while Hospitality (88) reinforced positive perceptions of service quality despite lower visibility.
In contrast, environment-related discussions (77) reflected more divided sentiment.

* Positive sentiment was driven by narratives highlighting heritage and seasonality, from the Olympic flame ceremony and unobstructed views of the Parthenon
to winter storytelling showcasing a quieter side of Greece. Experiences such as sailing, hiking, and authentic dining, along with cultural exposure through
productions like The Odyssey (2026), further strengthened the destination’s appeal.

* These were partly offset by disruption-focused narratives, including geopolitical tensions in the Eastern Mediterranean, airspace closures, strikes, and protests
affecting travel operations. Ongoing issues across flights, ferries, and cruise routes kept attention on connectivity and reliability, contributing to a more cautious
perception.

* Overall Performance: Greece maintained a high average rating of 9.2, exceeding the European average (8.9) and outperforming key competitors such as Croatia
(9.1), Portugal (8.9), Italy (8.9), and Spain (8.8). Performance was driven by Culture (9.3) and Sea experiences (9.2), with Personnel (9.5) standing out as the
strongest sentiment in written reviews. Value for Money (9.0) remained solid, while Sustainability (8.6) and Hygiene (8.0) lagged slightly behind. Ratings stayed
consistently high (9.1-9.3) despite seasonal fluctuations in review volume.

* Regional Insights: Regionally, Thessaly (9.6) and West Macedonia (9.5) led, followed by the Cyclades and East Macedonia & Thrace (9.3), while most other
regions aligned around 9.1 -9.2.

* Market insight: The United States (9.4) and United Kingdom (9.2) recorded the highest satisfaction, while Germany (8.8), Italy (8.5), and France (8.5) trailed
slightly. Domestic travellers (8.9) continued to rate experiences below international visitors.

Period of analysis: October 15, 2025 — March 315t , 2026.
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

Culture continued to dominate Greece’s online reputation, generating the highest volume of social conversations with over 73k mentions, while also achieving the strongest
sentiment score of 90. Gastronomy followed as the second most discussed topic with nearly 34k mentions, maintaining a high sentiment of 87, driven by sustained interest in
culinary experiences and local products. Environment ranked third in volume with just over 20k mentions and recorded a comparatively lower sentiment score of 77, indicating
more mixed perceptions amid ongoing environmental concerns. Meanwhile, hospitality reinforced its reputation for quality service (88) despite limited discussion volume.

Volume of Social Conversations

Culture 73.880

Gastronomy

Environment

III

Hospitality | - 1.636

Period of analysis: October 1%, 2025 — March 31%t, 2026.

Culture

Hospitality

Gastronomy

Environment

Greece Reputation Tracker | 10 Note: For a full list of sources, please see appendix A

Net Sentiment Index
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Greece’s positive sentiment Q4 25- Q1 26 was shaped by a strong mix of cultural prominence and seasonal appeal. The Olympic flame lighting ceremony and a rare scaffold-free view of the
Parthenon reinforced the country’s cultural significance. Winter narratives revealed a quieter, more reflective side of the destination, from snow-covered views of the Acropolis to serene
mountain villages like Mikro Papigo. At the same time, immersive experiences - from sailing in Kefalonia and hiking the Peloponnese Trails to authentic dining - continued to strengthen
Greece’s appeal, further amplified by cultural storytelling through upcoming productions like The Odyssey and gaming influences such as Assassin’s Creed Odyssey.

Examples of reputation drivers

The Olympic flame lighting ceremony highlighted the country’s cultural significance as the
symbolic starting point of the Olympic tradition.

Greece’s introduction of stricter regulations on donkey rides in Santorini, reflects a
growing emphasis on animal welfare and more responsible tourism practices.

A rare moment to see the Parthenon without scaffolding in October offered a limited-time
chance to experience the landmark fully unobstructed.

Greece in winter reveals a more serene side of the destination, from the rare sight of the
Acropolis dusted in snow to misty mountain landscapes like Grammeni Oxia.

Winter sunsets in mountain villages like Mikro Papigo offer a striking and peaceful
experience of snow-covered rooftops and glowing alpine landscapes.

In destinations like Papigko travellers can enjoy more quiet, reflective travel through simple
moments such as the sound of rain in a mountain village.

Reports on solo van travel in Greece highlight a slower, more seasonal way of experiencing
the destination, where remote beaches, and simple daily rituals like cooking and soaking in
hot springs offer a reflective and deeply personal connection to place.

Volunteering programs on islands like Syros offer travellers free accommodation, in
exchange for caring for local cats, creating a purpose-driven way to experience Greek island
life through extended stays.

Period of analysis: October 15, 2025 — March 315t , 2026.

The Peloponnese Trails network strengthens the region’s appeal for adventure travel,
offering extensive hiking routes through mountainous terrain and cultural sites.

Corfu offers a deeply authentic Greek island experience, where Venetian heritage, cobbled
streets, olive groves, and golden beaches come

The upcoming release of Christopher Nolan’s The Odyssey is set to spotlight the
mythological deeply-rooted ancient Greek history of Peloponnese.

Sailing around Kefalonia offers a unique perspective of the coastline and natural landmarks,
which feel more immersive when experienced from the water.

Fans of Assassin’s Creed Odyssey can explore iconic ancient architecture in Greece and
experience a personal connection between virtual worlds and historical sites.

Traditional mezze dining in places like Glyfada highlights Greece’s strong culture of shared
meals, creating a social, relaxed experience centred around connection, variety, and quality
local flavours.

Free cultural Sundays during the winter season make Greece’s archaeological sites and
museums more accessible, encouraging visitors to explore the country’s heritage at no cost.

The rise of Greek restaurants abroad, such as new openings in London, reflects ongoing
global interest in Greek cuisine, with traditional dishes, shared dining, and authentic flavours
allowing travellers to experience a taste of Greece abroad.

Greece Reputation Tracker | 11

Note: For a full list of sources, please see appendix A
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT
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probathesra gr sharsd & ies

L] ﬂ ¥ o Teewrl b Mg Papegp e saebi oiriniwl noafem id Bp 0 o fodies 'ands amld e dew Drmaifa e . fera e ke
= bzratzibeme s foseel fposos igreece aanisteri by goopis O

rrirsrwie 'L 10 & | worew e caneweT o

Alose it My Van i Geowee
Foots inthe Wid  shared 2 vWieo

wstacrpton O ere Stize At lprcotarrat clabd Jon me on ooy frat 3000 %P vy vat s Greece whars | setthe ovia 2
shawet 252 mane sesonug] rypfen of iffe. o s penfe 3000 v M viog, 7 shure sbas! adasting 1o edrerme weathwe

Al an DN 109 VeaTube Wil igmey | pesulse con

Srtamerice  shacsd 5 cumise

. L] m T Chrded bl of Sywab ofTed 8 ioe @00 praPind s v W opla Tpesrn sk 0 ol By 1ty Lt oof D00 B0l Tt BT W b
- iTopel el Jdame bhale DCosddn Bemme Cain

[ -

Cameh plind HTHL
s ra g
I A R
iy Yl

rame 1l sk

il ] o DTN Ml P i i i el i

Greece Reputation Tracker | 12 Note: For a full list of sources, please see appendix A

MM ’[‘CI £ T oU: aTOB6TNO gEznA NPOrPAMMA 2021 - 2027
W csearch T ez ZEY ANTAFONIZTIKOTHTA



https://tci-research.com/travelsat/
https://tci-research.com/

&f"

lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

Negative narratives centred on geopolitical tensions, travel disruptions, and social unrest. Rising instability in the Eastern Mediterranean - including a drone strike in Cyprus and increased
military activity around Crete - raised concerns about regional security. At the same time, a major communications failure forced the temporary closure of Greek airspace, disrupting over 90
flights and leaving thousands of travellers stranded. Protests and strikes further impacted travel, with a nationwide general strike halting ferries and rail services, while farmer demonstrations
caused road blockades and disruptions at airports. Pro-Palestinian protests at ports in Crete and Kefalonia also affected cruise operations, blocking disembarkation and forcing itinerary changes.

Examples of reputation drivers

* Rising geopolitical tensions in the Eastern Mediterranean, including a drone strike in Cyprus and increased military activity around Crete, are raising concerns about regional stability
and potential risks for travellers to Greek islands in 2026.

* A major communications failure forced the temporary closure of Greek airspace, disrupting over 90 flights and leaving thousands of travellers stranded across Europe, with
widespread delays, cancellations, and limited information provided to passengers.

* Pro-Palestinian protests at ports in Crete and Kefalonia disrupted cruise travel for around 1,500 Israeli tourists, blocking disembarkation, triggering heightened security measures, and
forcing itinerary changes across multiple Greek destinations.

* A nationwide general strike in October brought Greece to a standstill, with widespread protests and major transport disruptions—including halted ferries and rail services—impacting
travel and isolating islands amid ongoing labour unrest.

* Widespread farmer protests across Greece caused major disruption, with road blockades on key highways and breaches at airport runways in Crete, highlighting growing unrest linked
to an agricultural corruption scandal.

* A 5.3 magnitude earthquake in northwestern Greece caused power outages, landslides, and damage to homes in the Epirus region in March.

* Population decline in rural Greece is leaving villages like Lasta nearly abandoned, raising concerns about the future of small communities despite growing curiosity from tourists.

Period of analysis: October 15, 2025 — March 315t , 2026.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT
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Period of analysis: October 1%, 2025 — March 31%t, 2026.
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/10/2025 to 31/03/2026) (01/10/2025 to 31/03/2026)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 114,554 2,336,008
based on the largest Hospitality Datasets available.

Restaurants 72,695 5,067,720

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

; ) . . . . Total Sample 187,249 7,403,728
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
N The current report analyses the third quarter of 2025 ranging from October Note: The benchmark is composed of several representative European destinations.

1%, 2025, to March 31+, 2026.

2021 - 2027
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Key Visitor Experience Trends

SUMMARY FOR Q4 2025 - Q1 2026

Overall National Performance

* Greece maintained a strong overall rating of 9.2, outperforming the European average (8.9) and ranking at the top alongside Athens (9.2). This places Greece
ahead of key benchmark destinations such as Croatia (9.1), Portugal (8.9), Italy (8.9), and Spain (8.8), reinforcing its competitive position in overall visitor
satisfaction.

* Performance was driven primarily by Culture (9.3) and Sea-related experiences (9.2). Service continued to stand out as a key strength, with Personnel (9.5)
achieving the highest sentiment score, followed by Value for Money (9.0). In contrast, Sustainability (8.6) and Hygiene (8.0) remained comparatively weaker
dimensions, albeit recording solid satisfaction

* Monthly ratings remained consistently stable between 9.1 and 9.3, despite clear seasonality in review volume, which peaked during the summer months and
declined into winter, highlighting resilience in overall satisfaction levels.

Regional Highlights

* Regional performance remained consistently strong, with several areas exceeding the national average. Thessaly (9.6) and West Macedonia (9.5) recorded the
highest overall ratings, followed by the Cyclades and East Macedonia & Thrace (9.3). Other major regions such as Attica, Central Macedonia, the lonian Islands,
North Aegean and the Peloponnese (all around 9.2) aligned closely with the national benchmark, while Crete, Central Greece, Epirus, and the Dodecanese (9.1)
trailed behind.

* Across themes, Culture and Sea experiences consistently scored highest in regions such as Thessaly, Epirus, and the Cyclades, reinforcing Greece’s dual appeal of
heritage and coastline. Food & Beverage remained strong but showed slightly more variation across destinations. Personnel scores were exceptionally high
nationwide (often 9.5+), confirming service quality as a key differentiator, while Value for Money remained solid but varied regionally. Conversely, Hygiene and
Sustainability continued to show uneven performance across regions, with some destinations lagging behind

*  Market Affinity
By market, the United States (9.4) remained the most satisfied visitor group, followed by the United Kingdom (9.2). European markets such as Germany (8.8), Italy
(8.5), and France (8.5) recorded slightly lower satisfaction levels, while domestic travellers (8.9) continued to rate experiences below international visitors.

Period of analysis: October 1st, 2025 - March 315t, 2026.
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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Note: Data presented here stems from numerical ratings.

: . MM rr(:l - Me Tn ouyxpnparod6Tnon 5EznA MPOPAMMA e
Greece Reputation Tracker | 20 Note: For a full list of sources, please see appendix B '/ Rescarch g Evpumainig Evwons el 2027 ANTATQNIZTIKOTHTA


https://tci-research.com/travelsat/
https://tci-research.com/

Average Rating Q4 2025- Q1 2026

Overall Experience Reputation e 5

OVERALL RATINGS VS. SELECTED BENCHMARK COUNTRIES Croatia 2.1
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Italy 8,9
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Note: Data presented here stems from numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Overall Rating

Country
Benchmark Greece
9.2
Croatia
9.1
Portugal
8.9 Rating per Market
Italy
8.9
Overall Ratin . .
& Market Review Volume Rating
Europe
8.9 United States 2,692 9.4
United Kingdom 2,555 9.2
Germany 1,618 8.8
Italy 805 8.5
France 1,252 8.5
Greece 810 8.9
9,1
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 178,983
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece ,\ SQ . Attica
9.2 &—~ 9.2
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
”
R United States 1,911 9.5
B Greece M Attica United Kingdom 1,154 9.2
Germany 688 8.6
Italy 469 8.4
France 680 8.1
Greece 129 8.2

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 72,340
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating Sentiment Scores
--a Overall Rating
Greece \ ~
9.2 ’, N Central Greece
L &———
/
, 9.1

/ \‘

/ \

! I
|

S | Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
~o -
—-——— United States 51 9.4
B Greece M Central Greece
Sea Culture Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 3,484 enough base in terms of mentions.
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating . Overall Rating Sentiment Scores
Greece =~ .
/\ >~ Central Macedonia
9.2 e——~
4 9.2
’

! \‘

! \

! I

1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
S o -

=-==" Cyprus 47 9.2
B Greece M Central Macedonia United States 36 9.2
United Kingdom 86 9.1
Germany 125 8.8
Turkey 66 8.5
Greece 279 8.8

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 31,646
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating . Oversll Rating Sentiment Scores
Greece \ RN
9.2 , N Crete
) 4 9.1
’

/ \‘

! \

! I

1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
S o -

—-——— United Kingdom 321 9.2
B Greece M Crete United States 93 9.1
France 246 8.9
Germany 204 8.8
Italy 67 8.1
Greece 61 9.3

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 20,538
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating . Overall Rating Sentiment Scores
Greece A =~ . Cyclades
9.2 —~ 9.3
’
/ \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Rating Review Volume
”
R Canada 94 9.4
M Greece M Cyclades United Kingdom 179 9.4
Germany 72 9.3
United States 336 9.2
France 96 9.1

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31, 2026. Review Count: 6,235
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Overall Rating Sentiment Scores
Grgeezce /\ -~ N Dodecanese
. ’ 9.1
’
/ \‘
/ \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
~o -
—-——— United States 67 9.1
B Greece M Dodecanese United Kingdom 418 2.0
Germany 244 8.8
The Netherlands 54 8.6
France 59 8.5

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 13,933

NIPOTPAMMA 2021 - 2027
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodonia Sentiment Scores
Greece /\ =~ N and Thrace
9.2 —~ 93

’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
”
TN -7 Greece 32 9.3

B Greece M East Macedonia and Thrace

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 315, 2026. Review Count: 5,843
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating Overall Ratin Sentiment Scores
Greece \ RN : .
9.2 ’, N Epirus
L &—
’ 9.1
/

/ \‘

! \

! I
|

o ,' Rating per Market
Overall Rating ) \\)ew
Europe 6?*'\13
8.9 e 93
P Qe‘so Note: Data on reviews per market was not sufficient for
S~ -~ analysis.
B Greece M Epirus So““e\
e
ot
W
(e
a W
Sea Culture Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from nunjnerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, 2025 - March 315t, 2026. Review Count: 1,942 enough base in terms of mentions.

NIPOTPAMMA 2021 - 2027
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Overall Rating . Overall Rating Sentiment Scores
Greece /\ \\\ lonian Islands
9.2 &—~ 9.2
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
-~
T~ United Kingdom 239 9.2
W Greece M lonian Islands The Netherlands 55 9.1
ltaly 30 9.0
France 37 8.9
Germany 77 8.7

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 5,117
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating Sentiment Scores
Greece -— Overall Rating
~
9.2 /\ S North Aegean
L &———
4 9.2
/
/ \‘
! \
! I
|
o | Rating per Market
Overall Rating ,
Europe
8.9
. Note: Data on reviews per market was not sufficient for
S~ -~ o analysis.
B Greece M North Aegean
Food & Beverage Sea Culture
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, 2025 - March 315t, 2026. Review Count: 509 enough base in terms of mentions.
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating . Overall Rating Sentiment Scores
Greece AN =~ . Peloponnese
9.2 —~ 9.2
’
/ \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
~ ”
S--=-" France 39 9.3
B Greece M Peloponnese United States 57 9.0
United Kingdom 34 8.8
Greece 55 9.2

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: October 1st, 2025 - March 315, 2026. Review Count: 7,016
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating . Overall Rating Sentiment Scores
Greece ,\ ~. N Thessaly
9.2 o 9.6
/

! “

! \

! 1

|

\ | Rating per Market

Overall Rating

Europe

8.9 Market Review Volume Rating

S~ -7 Croatia 78 9.8

W Greece M Thessaly Poland 17 78

Israel 55 9.7

Germany 146 9.4

Italy 65 8.9

Greece 70 9.1

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Note: Data presented here stems from written reviews.

Note: Data presented here stems from numerical ratings.

Period of analysis: October 1st, 2025 - March 31, 2026. Review Count: 5,995
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Overall Rating . Overall Rating Sentiment Scores
Greece =
9.2 /\ -~ N West Greece
) ’ 9.2
’
! \‘
! \
! |
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
S o -
=== United States 36 8.7

B Greece M West Greece

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. )
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 2,676 enough base in terms of mentions.
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating . Overall Rating Sentiment Scores
Gl:;ce /\ -~ « West Macedonia
) 4 9.5
/

! “

! \

! 1

|

\ | Rating per Market

Overall Rating
Europe

8.9

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M West Macedonia

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large

Period of analysis: October 1st, 2025 - March 31%t, 2026. Review Count: 1,368 enough base in terms of mentions.
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

* In Q42025 -Q1 2026, Greece recorded a Net Sentiment Index of 56, placing it mid-range among benchmarked destinations, while Athens performed slightly higher at 67. Overall,
the period reflected a stable yet mixed reputation, where strong cultural narratives were balanced by disruption-related coverage linked to geopolitical tensions and operational
challenges.

* Culture remained the dominant reputational pillar, generating over 73k mentions and achieving the highest sentiment score (90). Gastronomy (87) followed with strong
engagement driven by interest in local cuisine, while Hospitality (88) maintained positive perception despite lower visibility. In contrast, environmental topics (77) reflected more
mixed sentiment, pointing to ongoing concerns.

* Positive sentiment was largely shaped by narratives highlighting cultural depth and seasonal appeal. Stories around the Olympic flame ceremony and rare access to the Parthenon
reinforced Greece’s cultural importance, while winter experiences-from snow-covered views of the Acropolis to peaceful mountain villages-presented a quieter side of the
destination. Immersive travel experiences, including sailing, hiking, and authentic local dining, alongside cultural storytelling through productions like The Odyssey (2026), further
strengthened Greece’s appeal.

* However, these positive narratives were partly offset by disruption-driven coverage. Rising geopolitical tensions in the Eastern Mediterranean, combined with airspace closures,
nationwide strikes, and protest activity, impacted travel operations and contributed to perceptions of instability. Disruptions across flights, ferries, and cruise routes kept attention
focused on accessibility and reliability, reinforcing a more cautious sentiment.

* Overall Performance: Greece maintained a strong overall rating of 9.2, outperforming the European average (8.9) and key benchmark destinations including Croatia (9.1),
Portugal (8.9), Italy (8.9), and Spain (8.8). Performance was driven by Culture (9.3) and Sea experiences (9.2), while Personnel (9.5) stood out as the highest-rated dimension.
Value for Money (9.0) remained solid, whereas Sustainability (8.6) and Hygiene (8.0) lagged slightly. Monthly ratings remained stable between 9.1 and 9.3, despite seasonal
fluctuations in review volume.

* Regional & Market Insights: At a regional level, Thessaly (9.6) and West Macedonia (9.5) led overall satisfaction, followed by the Cyclades and East Macedonia & Thrace (9.3),
while most other regions aligned closely with the national average at 9.1-9.2. By market, the United States (9.4) remained the most satisfied visitor group, followed by the United
Kingdom (9.2). Other European markets—including Germany (8.8), Italy (8.5), and France (8.5)—reported slightly lower satisfaction, while domestic travellers (8.9) continued to
rate experiences below international visitors.

Period of analysis: October 1st, 2025 - March 315t, 2026.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine Press Releases
*  Travel magazine Substack
e Lifestyle magazine, etc. Twitch
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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