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KYPIA ZHMEIA

AvaAuon Swadiktvakng ¢nung ko agtoAdynong tng EAAadag (Amp. 2026— lovv. 2026)
MNa to ouvolo Tou Q2 -2026 (Amp. 2026— loUv. 2026), n avaAuon Twv dedopévwy ou cUAAEXOBNKav amod to Stadiktuo kal ta Méoa Kowwvikng Alktiwong, avadelkvUEL Ta KUpLa

onuelo oxetika pe tnv dtadiktuakn ¢riun tng EAAGdag kat tnv afloAdynaon tn¢ TOUPLOTIKNG EUMELPLAG.

. sﬁs)\tf,n ™G Stadiktuakng NG tng xwpog e Baon tov deiktn NSI (Net Sentiment Index)
E€etalovrag to Q2 ouvoAika kal pe Baon tov deiktn NSI, n EAAada (38) katatacostat otnv tpitn 0éon peta tnv Kpoartia (67) kat tnv Moptoyalia (57).
‘Emetat tng EAAadag n ItaAia (35) katl otnv tehevtaia B€on katatacostal n lomavia (28). M'evika, n EAAada Bploketol 0to HECO TNG KaTATAENG LETOED TWV
TIPOOPLOPWV avadopac, He TNV ABrva oplakd uPnAotepa, oto 40.

*  Metagl AnptAiou kat louviou 2026, o dgiktng NSI EAAASag napouaciaoce tnv €£n¢ nopeia: ano 41 tov AnpiAlo onpeiwos ntwon tov Mawo oto 30 Ko
avekape Tov lovvio pe 42.

*  ZuvoAlka@, n ¢ TG xwpag dtatnpndnke xapn otig OTKEG cUINTAOCELG ME AEOVEG TNV LOXUPI TTOALTLOTLKI] KOlL YOLOTPOVORMLKK) TNG TOUTOTNTA, aAAd
emBapuvOnke anod ta akpaio Kopka povopeva (my KO adplkavikng okovng), evputepa neptBaAlovtika ( iy Aewpudpla, o Kivbuvog upKayLwy ) Ko
KOWVWVLKA {nTApata (ry pa anepyia Aswdopeiwv otn Zavropivn).

* 0 &sgiktng NSI To Q2 ywa tnv ABnva (40) katéypaye uPnAotepeg emdOoels: auEnOnke amno 20 Twv AnpiAio o 50 tov Mato Kot napEpeve oxedov oto idLo
eninedo tov lovvio(49).

* To MEPLEXOUEVO TWV SLASIKTUAKWY CUINTAOEWV

* O MOALTIONOG MAPEUELVE TO KUPLAPXO BERA OTIG OXETIKEG GUTNTIOELG, CUYKEVIPWVOVTAC MEPLOCOTEPEC amo 31.000 avadopEg kat tnv uPnAotepn
BaBuoAoyia cuvaloOnuoatog (88). AkoAouBOnoe n yaotpovouia, pe nepimou 20.000 avadopég kat Seiktn ouvalodnuatog 81, avadelkvuovtag T
yaoTpovouLkn kKAnpovoutd tng EANadag. H phoevia oxoAlaotnke diaitepa Oetika (85), mapd tn onpavika xapunAotepn npoBoAn tnc. AvtiBeta, ot
oulntnoelg mou oxetilovral pe o meptPariov kateAapav tnv tpitn B€on og Oyko avadopwy, pe oxedov 12.000 avadopég, aAld katéypapav To XapUnAoTepo
emninedo BetikoL ouvaloBnuartog (58), yeyovog mou urtodnNAWVeL TiLo SIXaopUEVEG aVTIANYPELS EV LECW TWV CUVEXLIOUEVWY TIPORANUATIOUWY VLA TO KALHA KoL T
BlwolpotnTta.

*  To Bgtko ouvaiocOnua tpododotiOnKe Ao TNV MOALTIOTIKA KANPOVOLA, TN YOOTPOVORia Kot To au§avopevo evoladpEpov yia avBevTIKEG, AlyoTtEpo
TOUPLOTIKA QVETTTUYUEVEG EMTIELPLEG. H yaoTpoVOULK) adrynon EexwpLoe, e aLxpn TV avayvwplon tnhe Kpntng we Eupwnaikng Nepidpépelag Motpovouiag
KOl TNV Laltepn TOTIK TAUTOTNTA TNG EAANVLKAC KOoulivag. Ta TIOALTLOTIKA pvnpeia (my MeTtéwpa) Kal Ta eviumwotaka tormia (ry OAvpmog kot aktég Mieplag)
evioxuvoav tn Slaxpoviki EAKUOTIKOTNTA TNG XWPACS, EVW Ta TILo ouxa vnold (mx KipwAog, Avtikubnpa) kat ot Alyotepo yvwotol mpooplopotl (i KapdapuAn)
TIPOGEAKUOAV TAELSLWTEC TToU avalntoloav NPEULO pakpld ano ta ANRen. H eAAnvikn ¢pthofevia, o cUVSUAGHO HE TIC AVASUOUEVEG TPWTOBOUALEG OV
TLPOEPXOVTOLL OTLO TLG TOTUKEG KOWVWVIEG, SLEUpUVAV MEPALTEPW TN OETLKN ELKOVA TNG XWPAG.

Period of analysis: Apr. 1st, 2026 — Jun. 30th, 2026.
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*  OuLapvntikég avadopEg Katd To Q2 eMKEVIPWONKAV o€ {NTAHOTO GXETIKA LE TO MEPLBAAAOV Kal T akpaia Kalptka pawvopeva. Mia katalyida okovng
amo tn Zaxapa Kol oL OEpUOKPACLEG-PEKOP TOU KOAOKALPLOU TTPOKAAECAV KAONAWOELG MTNOEWV Kol KAlolpo unmaiBplwv xwpwv, evw n Aswpudpla, o
Kivéuvog Tupkaylwyv Kot n avodog tng otadbung tng 6aAaocoag mpokAaAsoav SLaSIKTUAKEG oUINTNOELG OXETIKA UE TN Statipnon EUPANUATIKWY HVNHUELwY
KOl OTOLXELWV TNG TIOALTLOTIKN G KAnpovoplas. MapaAAnAa, kataypddnkav apvnTikéG avadopEG yLo KOLVWVLKA KoL OLKOVORLKA {NTAOTA (TTY TOTILKEC
Sdlapaptupieg yia gentrification kat kvntomoloewv pyalOUeEVWY GTOV TOUPLOWO).

Me Baon tig afloAoyriocls o€ TouploTika sites (online travel agents, travel review sites KAT.), ta KUpLa onpeia EXouv we €€AG:

* H a&loAoynon tng epmnepiag
* HEAAGSa Sratiipnoe moAu uPnAn cuvoAwkn Badpoloyia 9,2, EemepvwvTog TOV EVPWTIAIKO HETO 0po (8,9) kaw kataAapBavovtag kopudaia Oéon pall
pe tnv ABnva (9,3). H enioon auth ¢p£pvel tnv EANaSa oto 1810 emimedo 1 Kal avw oo BactkoUg aviaywviloTIKoUG TPoopLoHoUs avadopdg, Onwe n
Kpoartia (9,2), n MoptoyaAia (9,0), n ItaAia (8,9) kot n lomavia (8,9), evioxUovtog TNV avTaywvLoTIKN Tne B€on.
*  OLpnviaieg BaOpoloyieg mapEpevav otabepd oto 9,2, TOPA TNV EVIOVN EMOXLKOTNTA OTOV OYKO TwV a{loAOYNOEWV, 0 omolog auvfavotav otabepa
arno tov AnpiAlo €wg tov lovvio. AUTO AVASELKVUEL TNV AVOEKTIKOTNTA TWV CUVOALKWV EMLMESWV Lkavomoinong.

 Ta EMPUEPOUG CUCTATLKA TNG EUTELPLOLG
*  H ouvoAwn unAn enidoon odpeldotav kupiwg otn Badpoloyia yia tn yaotpovopia (9,3) kat tov moAttiopo (9,2), evw akoAovBoloav amnod Kovtd ot
euneLpieg mov oxetilovral pe Ty OadAacoa (9,1). Sta yparmtd oA, to avOpwrivo Suvaptko (9,6) kat n dphofevia/e§unnpétnon mou poodEpel
OUVEXLOE Vo amoTeAel Baotkd MAgoVEKTNMA, Kataypddovtag tnv uPnAotepn Babuoloyia, akoAouBoUpevn amo Tn oxeéon nowotntag-tiun¢ (9,1). H
Buwowpotnta (8,4) kat n uylewvn (8,3) mapépelvav CUYKPLTIKA oE XapnAotepo eninedo, av kal e€akoAouOnoav va Bplokovtal o LKOVOTIOLNTLIKO EVPOC.

* Htouplotikn epmnelpia ava nepipEpeia
*  Hnepipepelakn enidoon nmapepeve otabepd uPnAr, L ApKeTEG MepLPEPELEG va EeMePVOUV TOV €OVIKO pEGO O0po. H Oecoalia (9,5) kat n Autiki
Makedovia (9,5) kateypadav tig uPpnAotepec ouvoAkeG BaBpoloyieg, akoAouBoUpeveg amno tn Autiki EAAada (9,4) ko tig¢ KukAadeg (9,4). ANAEC
niepldEpelec, OMwCe n Attikn, n Kevtpkrp Makedovia, n AvatoAwkny Makedovia kat Opakn, n 'Hnelpog, ta Iovia Nnoid, to Bopelo Awyaio ko n
NeAomnovvnoog (0Aeg mepinov oto 9,3-9,2), KivOnkav oAU Kovtd otov eOviko Seiktn avadopdg, evw n Kpntn, n Zteped EAAASa, To Bopelo Ayaio
ko tat Awdekavnoa (9,1-9,0) votépnoav eAadpwe.

Period of analysis: Apr. 1st, 2026 — Jun. 30th, 2026.
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*  OLBaBpoloyicg yia to avOpwrivo Suvapiko nrav efatpetika VP NAEG o 0Aeg T Nepidépereg, e TNV EANASa cuvoAka va kataypadel 9,6 Ko TIOAAEC
Mepiudépeleg va Eemepvouv 1o 9,5, emiBeBatwvovtag tnv nowotnta ¢phofeviag kot e§unnpétnong we Baoko otoyeio Sitadopomnoinong. I1Staitepa
OeTikA NTAV Kal n elkova t¢ oxéong mowotntag-tipng (Value for Money), pe BaBuoloyieg 9,7 otn Autikiy Makedovia, 9,4 otnv Hnelpo, 9,3 otn AuTikn
EAAGSa, ta l6via Nnowa kot tn Zteped EAAGSa, 9,2 otnv Melomdvvnoo kat 9,1 otnv Attiki Kot otnv EAAGSa cuvoALka.

*  ITNV UYLEWVA, N EKOVA NTOV TEPLOCOTEPO QAVOMOLOYEVNG. Mapd TIG UPNAEG eMIOOOELG OE OPLOUEVEG TIEPLOXEG UE XOPOAKTNPELOTLKO TIOPASELYUA TLG
KukAadeg (9,2) kataypadnkov KoL ONUAVILKEG AMOKALOELG, e XaunAEG BaBuoAoyieg otnv Melomovvnoo (6,7), ta lovia Nnowa (7,7) kot tnv AvatoAlkn
Makebovio—Opakn (7,9). Avtiotoxa, n Bwwowotnta / Sustainable Travel katéypaye ocuykpltikd xapnAotepeg emidooelg, e tg KukAadeg va
ONUEWWVOUV TN XapnAotepn BabuoAoyia (6,9).

* A&loAoynon tng eumnepiag ava ayopa
*  Ava ayopd TPpo€AEUONC, OL ETILOKEMTEG amo TI¢ Hvwpéveg MoAtteieg (9,5) Atav kat maAL n ayopd pe tov upnAotepo Babuo tkavomnoinonc, pe 1o Hvwpévo
BaoiAelo (9,3) va akoAouBel amod kovta. Ol eupwTAiKEG ayopEC, onwe n MFeppavia (8,8), n Italia (8,8) kat n FaAAia (8,7), katéypadav eAadpwg
XouUNAotepeC BabuoAoyieg tkavomoinong, evw ol EAAnveg tagdiwteg (9,0) kivOnkav oto HECO TNG KatAatagne.

Period of analysis: Apr. 1st, 2026 — Jun. 30th, 2026.
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

*  While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

*  From April to June 2026, Greece was mentioned 201.8k in social conversations in
relation to travel, generating 3.7M engagements, shared by 58.7K unique authors from
200+ countries.

M Social Networks
M Blogs / Forums
B Online News
Magazine / Newspaper

TV/Radio

Greece Reputation Tracker | 7 Note: For a full list of sources, please see appendix A
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Key Sentiment Trends

SUMMARY FOR Q2 2026

* In Q2 2026, Greece recorded a Net Sentiment Index of 38, placing it mid-range among benchmarked destinations, with Athens marginally higher at
40. Both trailed Croatia (67) and Portugal (57) but sat above Italy (35) and Spain (28). Overall, the country's reputation held up on strong cultural
and culinary narratives but was weighed down by extreme weather, disruption, and social tension through the quarter.

*  Culture continued as most prominent conversational topic, generating over 31k mentions and the highest sentiment score (88). Gastronomy
followed with around 20k mentions and a sentiment of 81, celebrating Greece’s culinary heritage. Hospitality was commented on very fondly (85)
despite far lower visibility. In contrast, environment-related discussions ranked third in volume, at nearly 12k mentions, but recorded the weakest
sentiment (58), signalling more divided perceptions amid ongoing climate and sustainability concerns.

* Positive sentiment was driven by heritage, gastronomy, and a growing interest for authentic, off-the-beaten-path travel. Culinary storytelling stood
out, led by Crete's recognition as a European Region of Gastronomy and by the regional distinctiveness of Greek food. Cultural landmarks and
dramatic landscapes reinforced the country's classic appeal, while quieter islands and lesser-known destinations resonated with travellers seeking
calm away from the crowds. Greece's warmth and welcoming spirit, alongside emerging community-led initiatives, further broadened its positive
image.

* These were partly offset by disruption-focused narratives, dominated by extreme weather. A Saharan dust storm and record summer heat grounded
flights and closed outdoor sites, while water scarcity, wildfire risk, and rising sea levels raised concerns over the preservation of iconic heritage.
Strikes and localised protests added to the strain on the visitor experience, and social tensions around gentrification and rising rents in Athens kept
resident frustration in view.

Period of analysis: April 15t, 2026 — June 30", 2026
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

In Q2 culture remained the backbone of Greece’s online reputation, generating over 31k mentions and the strongest sentiment score of 88, carried by conversations around
archaeological landmarks, monasteries, and the country’s deep heritage. Gastronomy followed with around 20k mentions and a sentiment of 81, reflecting sustained interest in
regional cuisine. Environment drew nearly 12k mentions but recorded the weakest sentiment at 58, shaped largely by climate related incidents. Hospitality recorded the least
discussion, at under 2k mentions, yet scored 85, with travellers consistently pointing to the warmth and quality of Greek service.

Volume of Social Conversations

Culture

Gastronomy

Environment

Hospitality

Period of analysis: April 1%, 2026 — June 30, 2026

Culture

Hospitality

Gastronomy

Environment

Greece Reputation Tracker | 10 Note: For a full list of sources, please see appendix A

Net Sentiment Index
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Greece’s positive sentiment in Q2 2026 was driven by a strong mix of culinary prominence and cultural heritage. Food culture led the narrative, anchored by Crete’s recognition as a European
Region of Gastronomy and the regional distinctiveness of traditional dishes. Heritage and landscape reinforced the appeal, with travellers drawn to the monasteries of Meteora, the untouched
wilderness of Mount Athos, and the golden Aegean beaches of the Olympus Riviera. At the same time, a quieter, more authentic side of the destination resonated, from the crowd-free calm of
Kimolos Town and the clear early-morning waters of La Grotta in Corfu to the architectural heritage of Kardamyli on the Mani Peninsula.

Examples of reputation drivers

* Crete's recognition as a European Region of Gastronomy spotlights the island's food
culture, where olive trees and locally grown ingredients offer travellers a tangible
connection to the region's longevity-linked culinary tradition.

* Greece's food culture offers a different flavour in each region- from classic souvlaki in
Athens to grilled octopus in car-free Hydra, rustic dakos and gamopilafo in Crete, and slow-
cooked pork belly on the volcanic shores of Milos.

* Travellers reflecting on the country's warmth and welcoming spirit, with hospitality
standing out as a defining part of the Greek experience.

* Along the Olympus Riviera in Pieria, travellers can wander golden Aegean beaches beneath
the shadow of Mount Olympus, taking in a landscape where myth and natural beauty
meet.

* La Grotta in Corfu offers travellers a standout swimming spot, with early arrival around
opening time rewarding visitors with empty rocks and clear water before crowds build.

* Wandering through Kimolos Town offers travellers a rare sense of calm in Greece, with
one visitor admiring it being free of crowds, souvenir shops, or any pressure to sightsee.

* Along the golden shores of Kassandra, travellers can drift between laid-back beach days
and lively evenings, enjoying a balance between relaxation with vibrant nightlife.

Period of analysis: April 15t, 2026 — June 30", 2026

Mount Athos offers travellers a glimpse of one of Greece's most untouched landscapes,
where snow-capped peaks rising 2,033 metres meet ancient, undisturbed forest and the
Aegean below, preserved by centuries without logging or development.

Perched high above towering rock pillars, Meteora captivates visitors with its ancient
monasteries and surreal landscapes, creating one of Greece’s most striking sights.

Faith-based travel through Greece is gaining visibility, with routes tracing the Apostle Paul's
journey from Athens to Corinth connecting biblical history with ancient landscapes.

Kardamyli on the Mani Peninsula offers travellers a glimpse of Greece's architectural
heritage, from the restored 17th-century tower-houses of Palia Kardamyli to writer Patrick
Leigh Fermor's former home, now a writers' residency available to rent.

Antikythera and other remote Greek islands are seeking to revive traditional island life by
welcoming families with housing assistance, helping sustain communities' local traditions.

Across Greece, solar-powered feeding stations are being introduced to support stray
animals, highlighting a growing focus on community-led welfare initiatives and innovative
urban solutions.

Greece's decision to exempt British visitors from fingerprint and facial biometric checks this
summer, despite the EU's push for full digital border compliance, offers a smoother, less
bureaucratic entry experience.

Greece Reputation Tracker | 11 Note: For a full list of sources, please see appendix A
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT
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Period of analysis: April 1%, 2026 — June 30, 2026
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

Negative narratives in Q2 focused on extreme weather, travel disruption, and social tension. In April, a Saharan dust storm cut visibility and grounded flights, while later in the quarter extreme
heat forced outdoor sites to close during peak hours and prompted visitor caps. Water scarcity, wildfire risk, and rising sea levels raised concerns over the long-term preservation of iconic sites
such as Delos and Corfu's Old Town. Disruption added to the climate strains, from a bus strike on Santorini and a peak-season walkout by tourism and hospitality workers to the prolonged
closure of Zakynthos' Navagio Beach and warnings over poisonous pufferfish along popular Greek coasts. Social and economic tensions ran alongside, with gentrification in Athens fuelling
frustration over rising rents and an arson attack in Psyrri.

Examples of reputation drivers

* Extreme heat this summer is disrupting the Greek travel experience, with heat indices at the Acropolis reaching 50°C, forcing outdoor attractions to close during peak hours and prompting authorities to
implement visitor caps and reduced access at archaeological sites to protect both tourists and monuments.

* Climate change is threatening some of Greece's most iconic archaeological sites and their long-term preservation, from rising sea levels endangering Delos and eroding the foundations of Corfu's Old Town, to
heatwaves and drought increasing wildfire risk in ancient Messene and accelerating marble erosion at the Acropolis.

* A dense wave of Saharan dust swept across parts of Greece in early April, turning the sky a deep red that combined with the dust storm's dangerously low visibility led to flight cancellations.

* Greece’s growing water scarcity is emerging as a significant economic challenge, with mounting pressure on tourism, agriculture, businesses, and public infrastructure highlighting the wider financial risks of
long-term resource shortages.

* The spread of poisonous pufferfish from Crete through the Dodecanese to bays near Athens is prompting warnings from authorities, cautioning swimmers to keep their distance given the fish's toxic venom and
capacity to inflict deep bite wounds in shallow water.

* A 24-hour strike by tourism, hospitality, and construction workers in Greece, with work related demands, held in the middle of peak season.

* A bus strike on Santorini disrupted travel for tourists, with unions citing overcrowded cruise arrivals, inadequate parking, and poor traffic planning in Fira — highlighting growing strain on the island's
infrastructure to handle peak-season visitor volumes.

* Gentrification in Athens's neighbourhoods have fuelled sustained resident frustration, with rising rents and redevelopment projects like the Exarcheia Square metro station seen as gradually displacing locals.
* Zakynthos's iconic Navagio (Shipwreck) Beach will remain closed to visitors through October 31, 2026, as authorities carry out a 30-metre expansion to protect the rusting shipwreck from erosion.

* Greece's food service industry is facing mounting financial pressure, with turnover falling 1.9% in early 2026 despite persistent inflation, raising concerns among restaurant and hospitality businesses over rising
costs and the sector's long-term stability

* An arson attack on the Eclectica Gallery in Athens's Psyrri neighbourhood on Easter Sunday.

Period of analysis: April 15t, 2026 — June 30", 2026
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/04/2026 to 30/06/2026) (01/04/2026 to 30/06/2026)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 107,758 1,674,237
based on the largest Hospitality Datasets available.

Restaurants 72,509 3,281,853

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

) . . . . Total Sample 180,267 4,956,090
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
N The current report analyses the second quarter of 2026, ranging from ApriI Note: The benchmark is composed of several representative European destinations.

1st, 2026, to June 30", 2026.

2021 - 2027
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Key Visitor Experience Trends

SUMMARY FOR Q2 2026

Overall National Performance

* Greece maintained a strong overall rating of 9.2, outperforming the European average (8.9) and ranking at the top alongside Athens (9.3). This places Greece level
with or ahead of key benchmark destinations such as Croatia (9.2), Portugal (9.0), Italy (8.9), and Spain (8.9), reinforcing its competitive position.

*  Performance was driven primarily by Food & Beverage (9.3) and Culture (9.2), with Sea-related experiences close behind (9.1). Service continued to stand out as a
key strength, with Personnel (9.6) achieving the highest sentiment score, followed by Value for Money (9.1). In contrast, Sustainability (8.4) and Hygiene (8.3)
remained comparatively weaker dimensions, albeit still recording solid satisfaction.

*  Monthly ratings remained consistently stable at 9.2, despite clear seasonality in review volume, which climbed steadily from April into June, highlighting resilience
in overall satisfaction levels.

Regional Highlights

* Regional performance remained consistently strong, with several areas exceeding the national average. Thessaly (9.5) and West Macedonia (9.5) recorded the
highest overall ratings, followed by West Greece (9.4) and the Cyclades (9.4). Other major regions such as Attica, Central Macedonia, East Macedonia and Thrace,
Epirus, the lonian Islands, North Aegean and the Peloponnese (all around 9.3-9.2) aligned closely with the national benchmark, while Crete, Central Greece,
North Aegean, and Dodecanese (9.1- 9.0) trailed slightly behind.

* Personnel scores were exceptionally high nationwide (often 9.5+ on regional level), confirming service quality as a key differentiator, while Value for Money
remained solid but varied regionally (with the lowest value at 8.5 in North Aegean). Conversely, Hygiene and Sustainability continued to show uneven
performance across regions, with some destinations lagging behind (lowest Hygiene score at 6.7 in Peloponnese; lowest Sustainable Travel score at 6.9 in
Cyclades).

Market Affinity

* By market, visitors from the United States (9.5) were again the most satisfied group, with the United Kingdom (9.3) close behind. European markets including
Germany (8.8), Italy (8.8), and France (8.7) recorded slightly lower satisfaction scores, while domestic travellers (9.0) fell mid range.

Period of analysis: April 15t, 2026 — June 30", 2026
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS

I Review count - Greece B Review count - Athens ~ ——Rating Greece  ——Rating Athens
200000 9,4
93 9,3
9,2 )
‘ 9,2 9,2 9,2
180000 9,2 9,2 9,2 9,2 9,2
’ —— 9,2
160000 9,2 9,2 9,2
9,1
140000 ?
9,0
120000
8,8
100000
8,6
80000
60000 8.4
40000 = © \ o N -
o)) LN [e¢] O [To)
: | i 2 semiMWIMEINE -
20000 i 3 N c JEB G 2 c Kl < BN - B © bR °
P ™M ~ 0 [s)) ) <)) o < LN — o
0 8
25 125 25 25 25 25 26 26 26 120 26 26
yuly AUEYS sep"em ef Odo\oef No\‘em‘oet Decem‘oer 33“‘"‘3N ?e\owaﬂ N\a(c\’\ pptt Wy yne

Note: Data presented here stems from numerical ratings.
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Average Rating Q2 2026

Overall Experience Reputation "
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Note: Data presented here stems from numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Country Overall Rating
Benchmark Greece
9.2
Croatia
9.2
Portugal
20 Rating per Market
Italy
8.9
Overall Ratin
& Market Review Volume Rating
Europe
8.9 United States 3,852 9.5
United Kingdom 4,376 9.3
Germany 1,650 8.8
Italy 978 8.8
France 1,885 8.7
Greece 550 9.0
91
Food & Beverage Culture Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 176,803
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece ,\ SQ . Attica
9.2 &— 9.2
’
! \‘
/ \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
”
R United States 2,306 9.6
B Greece M Attica United Kingdom 882 9.5
Canada 461 9.4
Germany 406 8.5
France 577 8.3
Greece 91 8.7

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 47,793
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating Overall Rating

Greece =~
9.2 /\ N Central Greece
. *—7
’
; 9.1

/ \‘

! \

! I

! I

\
1

Overall Rating
Europe

8.9

B Greece M Central Greece

Culture

Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Period of analysis: April 15t, 2026 — June 30t", 2026. Review Count: 1,831

Sentiment Scores

Rating per Market
(\e\‘ 9/3
5of WO Note: Data on reviews per market was not sufficient for
R analysis.
o(\e\‘ 911
W
5ot
W
e"v\la
8,8
. e(\ ’
we
. 8,3
a e

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. )
The markets reported are based on review count.

Sentiment categories with no score do not have a large
enough base in terms of mentions.
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating Sentiment Scores

-—-a Overall Ratin
Greece \ ~Q &
, ~ Central Macedonia
9.2 e——~
’ 9.2
’
\

/ \

/ \

! I

1
o | Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
~o -

=== Romania 53 9.9
B Greece M Central Macedonia Bulgaria 49 9.6
United Kingdom 191 9.2
Germany 141 8.8
Turkey 60 8.1
Greece 106 8.7

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30", 2026. Review Count: 20,589
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating . Oversll Rating Sentiment Scores
Greece \ RN
9.2 , N Crete
) 4 9.1
’

/ \‘

! \

! I

1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
S o -

—-——— United States 178 9.2
B Greece M Crete United Kingdom 504 9.1
Italy 240 8.8
France 603 8.6
Germany 284 8.3
Greece 83 8.9

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 32,759
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating . Overall Rating Sentiment Scores
Greece A =~ . Cyclades
92 o 9.4
’
! \‘
/ \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
”
R United States 905 9.6
M Greece ® Cyclades Australia 143 9.4
United Kingdom 579 9.3
France 298 9.2
Canada 202 9.1
Greece 65 9.6

Sea Food & Beverage Culture

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 16,744
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Overall Rating Sentiment Scores
r -~
Ggeezce /\ -~ N Dodecanese
) ’ 9.1
’
/ \‘
! \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
~o -
—-——— United States 193 9.6
B Greece W Dodecanese United Kingdom 1,083 9.3
Germany 414 9.0
The Netherlands 176 8.8
France 158 8.7
Greece 47 8.9

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30", 2026. Review Count: 24,698
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

) Overall Ratin i
Overall Rating & Sentiment Scores
G -—o East Macedonia
r ~
geezce AN RN and Thrace
L &———
’ 9.2
/
/ \‘
! \
! |
|
o ,' Rating per Market
Overall Rating ,
Europe
8.9 o 8,8
;‘0(‘1\ Note: Data on reviews per market was not sufficient for
~ - - \)e .
S NEA analysis.
B Greece M East Macedonia and Thrace N\o(\e\‘ 91
§o¢
N
o™
o
. o0\©
%\e
e?v\'“
Culture Food & Beverage Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30t", 2026. Review Count: 3,717
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating Sentiment Scores
-—o Overall Rating
Greece \ Sq .
9.2 ’, N Epirus
L &———
’ 9.3
/

/ \‘

! \

! I
|

S | Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
S o - - . .
—-——— United Kingdom 38 8.8
W Greece M Epirus
Sea Culture Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: April 1t, 2026 — June 30th, 2026. Review Count: 1,454 enough base in terms of mentions.
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Overall Rating Sentiment Scores

G --o Overall Rating
reece ,\ \\\ lonian Islands
9.2 &— 9.3
’
/ \‘
! \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
~ ”
S=-=--" United Kingdom 859 9.2
W Greece M lonian Islands The Netherlands 115 3.0
Germany 96 8.9
France 111 8.6
Italy 83 8.3
Greece 54 9.0

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 12,996
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating Sentiment Scores
Greece -— Overall Rating
~
9.2 /\ S North Aegean
L &———
’ 9.0
/

/ \‘

! \

! I
|

o | Rating per Market
Overall Rating ,
Europe
8.9
. Note: Data on reviews per market was not sufficient for
S~ -~ analysis.
B Greece M North Aegean
Food & Beverage Culture Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: April 1%t, 2026 — June 30th, 2026. Review Count: 1,125 enough base in terms of mentions.
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating . Overall Rating Sentiment Scores
Greece AN =~ . Peloponnese
9.2 o~ 9.2
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 Market Review Volume Rating
~ -
Se-—=-" United States 41 9.3
B Greece M Peloponnese France 39 8.7
Greece 34 9.2

Sea Food & Beverage Culture

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30t", 2026. Review Count: 5,469
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating . Overall Rating Sentiment Scores
Greece A -~ . Thessaly
9.2 *~—~ 9.5
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Review Volume Rating
”
R Croatia 63 9.8
B Greece M Thessaly Germany 127 9.4
Poland 94 9.2
Italy 82 9.1
United Kingdom 158 9.0

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 15t, 2026 — June 30, 2026. Review Count: 4,824
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Overall Rating . Overall Rating Sentiment Scores
Grgeezce /\ -~ N West Greece
| /. 9.4
/

! “

! \

! 1

|

\ | Rating per Market

Overall Rating
Europe

8.9

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M West Greece

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large

Period of analysis: April 15t, 2026 — June 30th, 2026. Review Count: 1,890 enough base in terms of mentions.
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating . Overall Rating Sentiment Scores
Greece = :
9.2 /\ -~ « West Macedonia
. ’ 9.5
/
/ \‘
! \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.9
Note: Data on reviews per market was not sufficient for
S o - < G

analysis.

B Greece M West Macedonia

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. )
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: April 1t, 2026 — June 30th, 2026. Review Count: 524 enough base in terms of mentions.

NIPOTPAMMA 2021 - 2027

MM i@l e ouyxpparoseman < EZMA
Greece Reputation Tracker | 36 Note: For a full list of sources, please see appendix B Y7 Research - s Epumanns vorns gminky  ANTATQNIETIKOTHTA


https://tci-research.com/travelsat/
https://tci-research.com/

ANTATONISTIKOTHTA



https://tci-research.com/
https://tci-research.com/travelsat/

Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

* Social Reputation: In Q2 2026, Greece recorded a Net Sentiment Index of 38, placing it mid-range among benchmarked destinations, with Athens marginally higher at 40.
Both trailed Croatia (67) and Portugal (57) but sat above Italy (35) and Spain (28). Overall, the period reflected a stable yet mixed reputation, where strong cultural and
culinary narratives were balanced by disruption-related coverage linked to extreme weather and social tension.

* Topic Analysis: Culture remained the dominant reputational pillar, generating over 31k mentions and the highest sentiment score (88). Gastronomy (81) followed with
strong engagement driven by interest in regional cuisine, while Hospitality (85) maintained positive perception despite lower visibility. In contrast, environmental topics (58)
reflected more mixed sentiment, pointing to ongoing climate issues this quarter.

* Positive Narratives: Positive sentiment was largely shaped by narratives around heritage, gastronomy, and authentic discovery. Culinary storytelling stood out, led by
Crete's recognition as a European Region of Gastronomy and the regional distinctiveness of Greek food, while cultural landmarks and dramatic landscapes reinforced the
country's classic appeal. Quieter islands and lesser-known destinations resonated with travellers seeking calm away from the crowds, further amplified by Greece's warmth
and welcoming spirit.

* Negative Narratives: Online conversations driving negative sentiment were dominated by extreme weather. A Saharan dust storm and record summer heat grounded
flights and closed outdoor sites, while water scarcity, wildfire risk, and rising sea levels raised concerns over the preservation of iconic heritage. Strikes, protests, and
localised social tensions around gentrification reinforced a more cautious sentiment.

* Visitor Experience: Greece maintained a strong overall rating of 9.2, outperforming the European average (8.9) and key benchmark destinations including Croatia (9.2),
Portugal (9.0), Italy (8.9), and Spain (8.9). Performance was driven by Food & Beverage (9.3) and Culture (9.2), while Personnel (9.6) stood out as the highest-rated
sentiment rating. Value for Money (9.1) remained solid, whereas Sustainability (8.4) and Hygiene (8.3) lagged slightly.

* Regional & Market Insights: At a regional level, Thessaly (9.5) and West Macedonia (9.5) led overall satisfaction, followed by the Cyclades (9.4) and West Greece (9.4),
while most other regions aligned closely with the national average. By market, the United States (9.5) remained the most satisfied visitor group, followed by the United
Kingdom (9.3). Other European markets - including Germany (8.8), Italy (8.8), and France (8.7) - reported slightly lower satisfaction, while domestic travellers (9.0) fell mid-
range.

Period of analysis: April 15t, 2026 — June 30", 2026.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine Press Releases
*  Travel magazine Substack
e Lifestyle magazine, etc. Twitch
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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